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Apparel and Home Fashion that prioritizes People, Planet, Prosperity, Passion, and Purpose
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*We cannot solve our problems with the
same thinking that created them.”

- Albert Einstein
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Microplastics wash out of your
clothing and into the ocean.
Some simple fixes could help

By Cloe Logan | News | July 22nd 2021

Fashion accounts for 20-35% of

AN microplastic flows into the ocean
McKinsey
‘Fast Fashion’ IsPelluting The Oceans With How Plastic Pollution is Being Woven into Fast Fashion
Microfibers

Culture

by Luana Steffen @ February 25,2020
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Overgrazing of pastures (cashmere),
massive chemical use (cotton),
deforestation (rayon)

Sustain Your Style
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Dissolving-pulp (base material for
rayon/ viscose) wastes approximately
70% of the tree

Canopy
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LINEAR RECYCLING CIRCULAR
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Up to 85% of textiles go into landjfills
each year - roughly 13M tons

Smart Business




“We do not inherit the earth from our
ancestors; we borrow it from our children.”

- Native American Proverb
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1. Certified Organic Cotton
Recycled Cotton
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The clothing rental sector is
expected to reach $2.5 billion by
2023. When combined with
resale, it will account for 13% of

In 2019, searches for specific
> the total $360 billion U.S.

sustainable materials rose;
102% for ECONYL
52% for organic cotton
130% for Repreve
42% for Tencel.

Global Data

Lyst

$408

42% of millennials say they
want to know what goes into
products and how they are 208
made before they buy,
compared with 37% of Gen Z.

2012

McKinsey
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Resale is expected to grow

X

faster than the broader retail
clothing sector by 2025.

$77B

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

. Resale . Traditional Thrift and Donation . Total Secondhand

ThredUp 2021 Retail Report
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METAWEAR

cradletocradle

Source to Story:

the “Intel Inside” of sustainable fashion
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Together we can co create a Slish, sey, adsisaredeworld.

marci@ecofashioncorp.com @marcizaroff
metawearorganic.com @metawearorganic
ecofashioncorp.com @farmtohomeorganic
marcizaroff.com @seedtostyle
marciQVC.com @yesand

joinyesand.com



