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The Digging for Diamonds Pyramid
(Hawley, 2006)




ZERO by 2037

ZERO by 2037

CTR's goal is zero postconsumer textile woste in U.S. landfills by 2037,

WEAR. DONATE. RECYCLE.
. I—— Consumer understanding

eoepeid d ey s o s o Better supply chain

Dealing with rural areas




MINING DIAMONDS

CAREFULLY SORTED CATEGORIES

1-2% OF RECYCLED CLOTHING IS CONSIDERED “DIAMONDS”
REPRESENTS 15% OF THE REVENUES

JAPAN IS AN IMPORTANT EXPORT MARKET-FOR DIAMONDS

Other markets:

* Vintage shops

* Designer boutiques

* Re-Design Studios

* Specialized fiber markets



REMAKE CHALLENGES

e LACK SKILLS

* TIME CONSUMIG

* TRANSPORTATION COSTS
* Mixed Fiber Clothing

MAJVIVA



Commit to purity

Iconic 501s

Since 1873

100%-cotton

Ablank canvas for personal
expression

A Diamond to the industry
Designers need to ‘re-think’




REMAKE




RE-VALUE
RIGHT-SIZE THE MARKET
HAVE ETHICAL COURAGE}




RE-VALUE

Buy Quality
Buy Bespoke
Buy
Handcrafted




RETHINK THE DOUGHNUT ¢ - *

RETHINK OUR VALUES




Build Ethical Courage







